
The most 
effective 

communication

PICES-2022 - Science Communication Training: How to Create Memorable PICES Science Stories

Activities & Accomplishments of AP-SciComm
(Advisory Panel for Science Communications)



2018 Topic Session- “Science communication for North Pacific marine science”
Led by Jackie King, Mitsutaku Makino, Matthew Baker, and Emanuele Di Lorenzo

2019 Workshop on “Learn to effectively communicate your science” 
Workshop led by Jackie King with two Invited Speakers:Alison Morrow (Morrow Media, USA) and Cherisse DuPreez (Fisheries and 

Oceans Canada, Canada) 

2020-2022 - Study Group: Science Communication 
Draft communication plan, developed recommendations for a new PICES website and talked about branding for PICES.  

2022 - “How to create memorable PICES science stories”
Created 3 videos

2023 - “Creating Concise & Compelling Fact Sheets to Amplify your PICES work” 
Created several Fact Sheets

2024 – “PICES Science Jam” 
Workshop to build on what we have learned and produce communication products during the meeting

Science Communication Activities



How to motivate someone?

Remind them what they love (AND)

And then take it away (BUT)

And then give them hope (THEREFORE)

Communicate using ABT method



Dorothy lives in Kansas 

We’re not in Kansas anymore

Clicks her heels to go home

Neo is living his life

Finds out it is a false world

He shows people the truth

Hobbits live in the Shire

Nasty Ring they have needs to be destroyed

Take it to Mount Doom

We all know the components of a good story



And

And

And

And

But

Therefore



PICES-2023 W1: Creating Concise & Compelling Fact Sheets to Amplify your PICES work.

Methods of 

Communicating





FACT SHEETS: Morning coffee break on Wednesday (302B); Poster session on Thursday night



Goals for using social media in science

• I want my research to have a greater impact

• I want to share scientific info & collaborate more widely

• I want people to know how cool PICES is

 Thursday Morning Coffee Break (302B)

Social Media use in Science



Promoting PICES Science
Science Communications Outreach – enhance PICES main webpage

• Modernize entry 
page

• Target specific 
audiences: Public, 
Decision-makers, 
Scientists



Environmental Sustainability

• PICES Cumulative Emission Savings Year to Date 2020: 
768.85 Metric Tonnes (MT) of CO2:

• ISB-2020    70.32 MT
• AP-CREAMS     9.45 MT 
• PICES-2020 689.07 MT 

• Equivalent to:
• 166 Passenger vehicles driven for one year
• 3,070,349 Km driven by average passenger vehicle
• 327,491.12 Litres of gasoline consumed
• 384, 270.75 Kg of coal burned
• 1,780 barrels of oil consumed
• Carbon sequestered by: 12,713 tree seedlings grown for 10 years
• 1,004 acres of U.S. forests in one year

Share with other 

International 

Organizations



PICES Leadership for Greener Meetings:

• No plastic

• Reusable mugs or water bottles

• Virtual business meetings

• Annual meeting plenary talks recorded; some hybrid aspect 
to annual meetings

• PICES considering offering carbon offset purchase moving 
toward carbon neutrality

Communicate this 

with other 

International 

Organizations



What’s next?

Community Outreach with the Waikiki Aquarium 

Let’s make this a habit!



Please Join our Science Communication Workshops

Morning coffee breaks and poster session

10:15-10:50 Coffee breaks

- Tuesday, Oct 29:  All about the ABT

- Wednesday, Oct 30: Fact Sheets

- Thursday, Oct 31: Social media

18:00-20:30 Thursday, Oct 31

- Poster session: Develop your Fact Sheet



Please communicate your PICES science

Feel free to ask for help from AP-SciComm
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